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  Building a  
  Creative 
  Community
The mixed-use building at 250 South High Street—known 

as 250 High—unites residents, workers and the community 

in downtown Columbus, Ohio. Together, they are creating 

a collaborative hub that proves the value of contemporary 

design to commercial development and an entire city.

250 High:

 “ a creative enclave” 
COLUMBUS BUSINESS FIRST  

September 25, 2015

 “ changed downtown” 
COLUMBUS BUSINESS FIRST  

February 19, 2016



Mixed-Use Development 

Makes Cities Healthier, 

Wealthier & More Creative 

Like many Midwestern cities, downtown Columbus is 

rebounding from decades of disinvestment to become 

an 18-hour, “live-work-play” community. 250 High is 

accelerating this renaissance. 

1
A Downtown Revival 

The population of downtown 

Columbus has more than  

doubled since 2000. Cities aren’t 

just about the 9-to-5 anymore: 

they are increasingly places to  

live, work and play, at all hours  

of the day.

6
The Value of Design 

Developers are realizing that, in 

a crowded market, contemporary 

design helps a product stand out 

to discerning buyers. It also yields 

a greater return—250 High was 

not only one of the first modern 

buildings built downtown in 

decades, it was also the first new 

building to command residential 

rents above $3,000/month.

4
A Connected Workplace 

Today’s most innovative 

companies have demonstrated 

the value of creative, connected 

workplaces that drive interaction 

and collaboration. That extends 

outside the office too—to 

other companies, to nature 

and to the city at large.

3
Walkable, Mixed-use 

Neighborhoods 

By a margin of 12 percent, 

Millennials would rather walk 

than drive, and fully half prefer 

living within walking distance 

of shops, restaurants, work, 

schools and parks. Walkable 

neighborhoods are better for 

health, the environment, the 

economy—and the bottom line.

2
Mixed Means More 

Dense, mixed-use downtowns 

are inherently more valuable 

than single-use developments at 

the city’s edges. A recent survey 

of Asheville, North Carolina, 

estimated that one downtown 

building provides the city nearly 

one hundred times more in 

property tax revenues, per acre, 

than a big-box store outside town.

5
Efficiency & Mobility 

Young people today typically 

place a premium on mobility 

and value experiences over 

possessions. Where the option 

exists, many would prefer to rent 

an apartment in an amenity-filled 

building downtown, rather than 

buying a house in the suburbs.

Here are some of the trends  

currently shaping downtown 

redevelopment:



NEARBY AMENITIES

  Restaurants and Bars

  Parks

  Cultural Institutions

  Transit

RESIDENTIAL RENTS  
( 1BR STARTING PRICE)

1 250 HIGH / $1.81

2 Highpoint on Columbus Commons / $1.77

3 The Julian / $1.74

4 LC RiverSouth / $1.69

5  Miranova (sublease) / $1.54

COMMERCIAL RENTS

1  250 Civic Center Drive / $22.00

2 250 HIGH / $21.94

3  Capitol Square Office Tower / $21.50

4  145 E. Rich Street / $20.00

5 2 Miranova Place / $19.45* 

6 175 on the Park / $16.50

RETAIL RENTS

1 250 HIGH / $29.94

2  Highpoint / $27.50

3  Fifth Third Center / $23.00

4  Capitol Square / $21.50

Setting the Standard 

Downtown Columbus is rapidly filling in with new and 

renovated residential and commercial development. 250 

High, however, was the first project to combine a diverse 

tenant mix with contemporary design—an approach whose 

value is reflected in the high rents the property commands, 

relative to similar spaces downtown.

*  Listed price exclusive of operating costs;  

250 High operating costs added for comparison

  All values indicate cost per square foot.

  All values from July 2016.
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The Collaborative 

Commons

250 High combines five floors of commercial offices, 

121 residential apartments, and two large street-facing 

retail spaces, along with shared amenities and a publicly 

accessible landscape, within one block-long development 

that replaces a former parking lot. 

Together, these functions activate a dynamic, 18-hour  

“live-work” environment, creating the conditions necessary 

for creative industries—and the talent they attract—to  

thrive in the contemporary Midwestern city.

BUILDING OVERVIEW

  

LEVEL  

1
Retail & Commercial 
18,000 SF

LEVEL  

1
Landscape / Plaza 
2,800 SF

LEVELS  

2–6
Commercial 
135,000 SF

LEVEL  

12
Amenities & Residential 
Fitness Center / Community Rooms /  
Roof Terrace

LEVELS  

7–12
Residential 
121 Units



OFFICE



OFFICE

Thanks to its offset core, 250 High offers largely column- 

free, open-office floors of up to 27,000 square feet. With 

a 340-foot exposure along High Street and 13'-10" floor-to-

floor heights, the offices also enjoy abundant daylight and 

views across the city. 

This configuration gives the office levels maximum 

flexibility, an essential priority for creative enterprises that 

need a workplace platform that can flex to meet their 

changing needs.

 99%  
of office space leased within 

4 months of opening

The building’s first commercial tenant was the architecture 

firm NBBJ, followed by digital agency IBM iX (formerly 

Resource/Ammirati). NBBJ designed the tenant fit-out 

for its own office, as well as for IBM iX’s reception and 

collaboration areas. Both offices are depicted here.

A Flexible Platform for 

Creative Enterprise

OOOOOFFFFFFFFFFSSSSSEEEEETTTT CCCCCOOOOORRRRREEEEE



OFFICE

NBBJ’s office in 250 High is designed to be an “idea 

factory” that fosters entrepreneurialism, creative thinking, 

experimentation and innovation. It supports a diversity 

of work modes, focused as well as collaborative, inviting 

passersby to engage in the impromptu conversations that 

enhance the creative process.

The open floor plan enables a variety of spaces, from 

traditional, closed conference rooms to casual, distributed 

meeting spaces that bring energy throughout the studio 

and put work on display.

Tenant Build-Out: 

The “Idea Factory”

Standing-Height Collaboration

Standing-Height Mixed Media

Pin-Up Idea Sharing

Team Huddle Space

Impromptu Meeting Tables

Focused Heads-Down Work



RESIDENTIAL

Interior architect for apartment units:

HPA Design Group



RESIDENTIAL

121 studio, one-bedroom and two-bedroom apartments  

are located on floors six through 12, above the workplaces. 

NBBJ designed the residential public spaces—the 

corridors and all amenities shared by both residents and 

office workers—to appeal to young renters and to spur 

interactions amongst all the people who live or work at  

250 High.

Amenities for All

 99%  
of retail / apartment units leased  

at time of opening

LOBBY 

A shared lobby—with separate, secure 

elevator banks for the apartments 

and offices—leads to round-the-clock 

activity and serendipitous encounters 

between residents and workers.

CORRIDORS 

The contemporary design of the 

residential public spaces echoes 

the exterior architecture, with warm 

accents contrasting the largely cool, 

industrial palette.

BALCONIES 

Every apartment enjoys private 

outdoor space, in one of the  

balconies that syncopate the 

exterior of the building.

ROOF TERRACE 

On the north end of the 12th floor, 

a shared roof terrace encourages 

interactions between residents and 

workers by providing a place for 

socializing or relaxing outdoors.

FITNESS CENTER 

A 12th-floor fitness center, including 

a yoga studio and locker rooms, 

overlooks the city and helps residents 

and workers lead healthier lifestyles.



RETAIL

To contribute to a more active, 18-hour neighborhood,  

250 High includes retail space at street level. The first 

tenant was restaurant Salt & Pine, which led the ongoing 

retail renaissance of this area of downtown Columbus.

Livening up Downtown

Interior architect for Salt & Pine:

Gieseke Rosenthal Architecture + Design, LLC



LANDSCAPE



LANDSCAPE

At the south end of 250 High, a 2,800-square-foot public 

plaza employs plantings, paving and furniture to create a 

comfortable environment, almost like an outdoor room in 

the heart of downtown. A small seating area is reserved for 

tenants of the 250 High retail space, currently occupied by 

the restaurant Salt & Pine.

Designed for Outdoor 

Human Comfort

 

Furniture elements include three 

precast concrete “pod” benches with 

perforated metal canopies, six precast 

concrete coffee tables and ten bike 

racks that encourage alternative 

modes of transportation.

Linear concrete benches with  

integrated LED lighting line the 

shortcut at the corner of High and 

Main Streets. Aggregate paving  

allows rainwater to soak into the 

ground, reducing storms’ impact  

on the city’s runoff system.

When mature, a total of six Green 

Vase Zelkova trees (Zelkova serrata) 

will shade the plaza, while a precast 

concrete wall screens the plaza from 

the loading dock.

Along High Street, oversized 

planting beds ensure that street 

trees have adequate soil for a 

healthy root system. An additional 

inclined planter brings nature right 

to the main entrance.



ARCHITECTURE



ARCHITECTURE

250 High both references the history of rectilinear, 

modern architecture in the Midwest and departs from it. 

An envelope of precast concrete panels with punched 

windows were chosen for cost, but these simple 

modules are syncopated to bring texture and rhythm  

to the building.

Toward a New 

Midwestern Modernism

Bringing the Outside In

Designed as a corresponding 

pattern of solid and void, the 

elevator cores in the lobby are 

capped by wood feature walls 

that echo the composition 

of the exterior facade.

Occupying the Envelope

Warm-colored materials accentuate 

the balconies, contrasting with the 

cool tones of the precast modules, 

and creating a welcoming, inhabitable 

pocket within the facade.

LOBBY INSTALL ATION

FEATURE WALL CONCEPT



CLIENT
The Daimler Group and Kaufman 

Development

SIZE
315,000 SF

COMPLETION
2016

SERVICES
Architecture, interior design, 

landscape design, programming, 

tenant fit-out (NBBJ, IBM iX)

SUSTAINABILITY
Tracking LEED Silver

PUBLICATIONS
Contract, “NBBJ Columbus,”  

June 2016

Columbus Business First,  
“5 Projects That Changed 

Downtown Columbus,”  

February 19, 2016 

Columbus Dispatch, “Rents 

Top $3,000 at Some Luxury 

Apartments in Columbus,” 

November 15, 2015 

Columbus Business First, “250  

S. High Anchors Form Creative 

Enclave,” September 25, 2015

AWARDS
AIA Columbus, Merit Award 

AIA Ohio, Merit Award for  

Interior Projects 

Capital Crossroads & Discovery 

Special Improvement Districts 

Awards, Aesthetic Contribution 

Illuminating Engineering Society 

(IES), Illumination Award of Merit 

Urban Land Institute (ULI) 

Columbus, Excellence in 

Development—Large Scale



BEIJ ING   /   BOSTON   /   COLUMBUS   /   

HONG KONG   /   LONDON   /   LOS ANGELES   /   

NEW YORK   /   PUNE   /   SAN FR ANCISCO   /   

SEATTLE   /   SHANGHAI

nbbj.com 

meanstheworld.co

ABOUT NBBJ

NBBJ creates innovative places and experiences for 

organizations worldwide, and designs environments, 

communities and buildings that enhance people’s lives. 

Founded in 1943, NBBJ is an industry leader in commercial 

and corporate developments and healthcare facilities, in 

addition to having a strong presence in the civic, science, 

education and sports markets. The firm has won numerous 

awards and has been recognized as one of the world’s  

“Top Ten Most Innovative Architecture Firms” by Fast 

Company magazine.

NBBJ has more than 750 employees in eleven offices 

worldwide. Clients include Alibaba, Amazon, Beacon Capital 

Partners, the Bill & Melinda Gates Foundation, Boeing, 

Brandywine Realty Trust, Cambridge University, Cleveland 

Clinic, GlaxoSmithKline, Google, Hudson Pacific Properties, 

Microsoft, Reebok, Samsung, Stanford University, Starbucks, 

Tencent, Tishman Speyer, Vanke and the Wellcome Trust.


